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ALTERNATIVE
TRANSPORTATION
In 2012, the New York Times  
discussed General Motor's ef-
fort to connect with millenials, 
a generation who champions 
values such as experience and 
connection over car ownership; 
many whom take advantage of 
bike-able commutes and car 
share programs like Zipcar and 
Car2Go. 2

LESS IS MORE

Many companies are bewildered. 
Why don't millenials enjoy buying 
things? What makes them differ-
ent than other generations? Fin-
gers point to a few sources: the 
feeble economy, overwhelming 
student debt, the rise of technol-
ogy & cloud based systems, but in 
the end it's not just those things 
and it's not just millenials; we're 
all challenging what it means to 
"own" something. Today, we buy 
because of what we get from the 
aquisition. A product or service is 
powerful due to the fact that we 
can either do something worth-
while with it, tell others about it, 
or have it say something about us. 
Consumers seek connection and 
experience over anything else. 1

We live in a world of in-

creasingly busy schedules, social 
pressures, opinion overload, and 
exponentially easier and quicker 
access to anything our hearts 
desire. It makes sense that this 
anti-movement of owning less 
has taken a strong hold. Detox-
es, diets, and cleanses are no 
longer words associated with 
food, but rather a means to clear 
out the 'unneccessary' purchas-
es and pair down to the things 
that fill us up and give us worth.

The value proposition of mini-
mal ownership is that it opens us 
up to accepting ideas of connec-
tion and experience; two ideas 
simply popularized by their 
scarcity. Millenials may be the 
early adopters, but the laws of 
economics just might carry the 
torch moving forward.  

Have we shifted from a consumer driven society to 
an exerpience driven one?  Is it a choice?
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1 Fast Company: www.fastcompany.com: Why Millenials Don't Want to Buy Stuff? 
2 The Atlantic: www.theatlantic.com: Why Don't Young Americans Buy Cars? 

“To "own something" in the traditional sense 
is becoming less important, because what's 
scarce has changed.” —Josh Allen Dykstra, founder of consulting firm 
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